A Complete Guide To
Getting Started on
Instagram in 2025

A Comprehensive Guide for
Businesses of Any Size & Industry




Why Instagram Matters for
Businesses In 2025

Instagram remains one of the most powerful social
media platforms in 2025, boasting over 2 billion
active users worldwide.

As part of the Meta ecosystem, it integrates
seamlessly with Facebook and Threads, enabling
cross-platform marketing and audience engagement.
For businesses, Instagram offers an unparalleled
opportunity to build brand awareness, connect with
customers, and drive sales.

The platform's visual-first nature makes it especially
compelling for storytelling, product showcases,
behind-the-scenes content, and real-time
engagement through Stories, Reels, and Lives. With
the continued rise of social commerce, Instagram
has become a key channel for direct-to-consumer
sales, making it an essential part of any business’s
digital strategy, regardless of niche.

Social Clarity

Social Media & Digital Marketing Solutions



https://socialclarity.co.uk/

Choosing the Right Account
Type: Personal, Creator, or
Business

When creating an Instagram account for your
business, you'll be prompted to choose from three
main types:

« Personal Account: Best for individual, private
use. Lacks analytics and business tools.

« Creator Account: Suitable for influencers and
content creators. Offers analytics and
monetisation options, but may lack features
businesses need (ie. third-party integrations).

« Business Account: The best choice for most
companies. Offers robust analytics, ad tools,
contact buttons, and the ability to schedule
posts via Meta Business Suite.

We recommend always opting for a Business
Account. It's free and designed to support brand
growth and marketing efforts.
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Profile Optimisation

Your profile is often the first impression potential
customers have of your brand. Make it count:

« Username: Keep it consistent with your brand
name. Avoid numbers or extra characters.

 Profile Picture: Use your logo or a clear
representation of your brand.

. Bio: Concise, value-driven and informative.
Include keywords and a call-to-action (CTA).

 Link in Bio: Include a link to your website, or
consider using a service like Linktree or Later’s
Linkin.bio to include multiple links.

« Contact Options: Add email, phone number, and
location (if relevant).
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Building Your Content
Strategy

A well-defined strategy ensures consistency and
measurable results. Here’s how to build one:

Define Your Goals

Common Instagram business goals include:

« Increasing brand awareness
« Driving website traffic

« Generating sales

« Growing a community

« Customer support

Know Your Audience

Use tools like Meta Insights, Google Analytics, or
competitor research to define your target audience.
Know their:

« Age
 Interests

. Location

« Pain points
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Develop a Content Plan

Create content pillars that reflect your brand and
appeal to your audience. Common pillars include:

« Educational content (tips, how-to content)
« Behind-the-scenes

« Product showcases

« Testimonials or user-generated content

« Entertaining or trending content

Use a content calendar to plan weekly or monthly
posts.

Set KPIs and Track Performance

Monitor:

« Reach & Impressions

« Engagement (likes, comments, saves, shares)
 Follower growth

o Click-through rates

« Conversions (via website or shop)
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Content Creation & Posting

Consistency and quality are key.

Types of content to post:

« Reels: Great for reach and engagement. Short,
snappy videos aligned with trends.

« Stories: Temporary content ideal for daily
updates, polls, Q&As, and flash sales.

« Posts (photos/carousels): Evergreen content
like tutorials, infographics, and
announcements.

o Lives: Host live sessions for product launches,
AMAs, or collaborations.

Tips:

« Use high-quality visuals.

« Write engaging captions with CTAs.

o Include relevant hashtags (use a mix of broad
and niche-specific).

« Geotag when relevant.

« Post at optimal times (experiment to find what
works for your audience).
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Growing Your Audience

« Engage daily: Like, comment, share and
respond to DMs.

o Collaborate: Partner with other brands or
influencers.

« Run giveaways: Encourage tagging and
sharing.

« Use hashtags: Branded and niche tags help
reach new users.

« Promote your Instagram: Link it on your
website, email signature, and other social
platforms.

Social Clarity

Social Media & Digital Marketing Solutions



https://socialclarity.co.uk/

Leveraging Instagram’s
Business Tools

- Meta Business Suite: Schedule posts,
run ads, and monitor performance.

. Instagram Shopping: Tag products in
posts and stories.

. Insights: Analyse performance and
audience behaviour.

- Ads Manager: Create and manage ad
campaigns across Facebook and
Instagram.
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Best Practices & Tips for
success

. Be authentic: People want to
connect with real brands.

. Stay consistent: In tone, branding
and posting frequency.

- Adapt to trends: But don't lose
your unigue voice.

- Keep learning: Follow Instagram
updates and marketing trends.
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Your Instagram Journey
Starts Now

Getting started on Instagram in 2025 is an exciting
opportunity for any business. With the right
foundation, consistent effort, and a strategic
approach, you can grow your audience, build trust,
and turn followers into loyal customers. Rememober,
it's not about going viral overnight—it’s about long-
term connection and brand building.

Start small, stay consistent, and evolve with your
audience. Your Instagram success story is just a few
taps away.

For additional support, contact Social
Clarity to learn about our social media
management services to help your
business grow! Get in touch at
hello@socialclarity.co.uk
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